
Banks have sufficient information on record as to how   
to contact customers telephonically when NECESSARY in 
the course of business. My banks utilize the U.S. Mails 
and public media for promotional marketing. They can use 
these same methods to contact former customers.  THERE  
IS ABSOLUTELY NO NEED WHATEVER FOR TELEMARKETING; it is  
an affront to us as consumers who pay for telephone  
service to continue to make it an issue....by banking 
institutions or any other business. 
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